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CAPS Term 4 Week 1

Topic | Content
Tourism | Professional image in the tourism industry:
sectors

How the following factors contribute to a professional image in the tourism industry

+ The image of the company such as the name, logo, slogan, website, stationery, marketing material,
product packaging, physical appearance of the business, environmental palicies, customer service
palicies

+  The image of the staff such as professional appearance, uniforms, dress code (if no uniforms are
worn), personal hygiene, grooming, interaction with customers, communication skills




METHODOLOGY

Very visual, practical and hands on.

Examples

A Role play: Interviews; HR briefing etc

A Fashion parade

Let | earners arrange a -tasbhabno abowhwmeh
them to showcase unacceptable as well as
tourismo | earners and teachers to attend

A Poster making
A Presentations



SCENARIO : LUXURY HOTEL




. VIP GUEST

SCENARIO




PROFESSIONAL IMAGE
NFIrst I mpressions
NBooks are jJjudged I
Projection I S nine
Fine feathers make fine birdso

NThe wrappling 1 s |
t han t he mano
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Wil customers trust you, like you,
buy from your company or hire yout
0dzaAySaaQ aSNIAC
way you or your company look?

Your appearance, attitude, and confidence define you as a person.
Lorii Meyers



PROFESSIONAL?

Tourism Is a service Industry.

It has been proven that customers
prefer tourism products that
portray (show or displayg
professional Imagebecause they
0SSt ASOSX



The image of a company

00

é what you see Is what you get.




The image of the company

X recognisableandtrustworthy company image/brand




The image of a company

XL{ a' /|l ah wr@cognikablsind8udradithy |
company brand.

A combination of thoughts

feelings

beliefs
opinions

visions

people have about the company and its products and services.



Wh a't det er mi nes

iImage”?
1 Name logo, 4 Promotions 7 Employee
. slogan . communication with | appearance !

customers and the | and conduct '
website or social | '
media sites

(e.g.Facebook
[ Twitter) ] .
2 Stationary ?5. Marketingmaterial, 8. .
. (Business cards and product § Envwonmenta
letterhead, § packaging, . |awareness !
_____ nvoices) i ]
3. Physical 6. Credentialaind '9. Customer
. appearance | awards . service



The image of the staff

You only have 30 Seconds

This is how long It takes for someone, meeting
another person for the first time, to form a
first iImpression about his/her character and
abilities. .



CKS &l | f 2§

In thirty seconds,
people form all
those different
Impressions based
almost entirely on
what they see 0
your clothes,
hairstyle, posture,
smile and the rest
of your non-verbal
communications.




CKS &l | f 2§

Paying attention to the details of your
appearance sends a message to others
that you will also pay close attention to
business details, and the needs of your
customers and cllentjs,@{%
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Think PAK

Fleasant

&

Knowledgeable.

Attractive
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How can you iImprove your
personal image?

Professional appearance

Dress the part - people are influenced
consciously and unconsciously by your
appearance.



The 5 Ps of professional
appearance

Polish
Poise
Posture
Presence
Positioning

gl & WIN -




PROFESSIONAL?
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UNIFORMS OR NOT?

.
8 &

Presents a
unified and
organised
image of the
workplace
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No uniform?

The Business Casual Dress Code
Projects a professional |mage for customers

Comfortable yetprofessmnal " the workplac
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The golden rule for dressing

professionally in the tourism

iIndustry:
DRES38PPROPRIALTELY.




Guide to dressing for work

Business Casual
DdzA RSt AySa 2y Xo

Slacks, Pants, and Suit Pants
Skirts and dresses

Shirts, Tops, Blouses, and Jackets
Shoes and Footwear

Hats and Head Covering




Personal hygiene & grooming

Grooming: the art of cleaning, grooming & maintaining
parts of the body.
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Personal hygiene & grooming

Hygiene & Grooming

A person who displays good
personal grooming and hygiene

usually indicates a certain level of
professionalism.



Personal hygiene & grooming

Hygiene & Grooming
DdzZA RSt AYS&a 2y Xo

Bath or Shower
Shave

Makeup
Jewellery
Perfume

Halir

Teeth and Mouth
Hands and nalls



Personal hygiene & grooming

Make upc too much




Personal hygiene & grooming

Make up¢ much better

-

31



Personal hygiene & grooming

Make up¢ too much




Personal hygiene & grooming

Make up¢ much better




The 5 point rule for jewellery

Not more than5 piecesat a time




The 5 pomt rule for jewellery

Too many items
for a professional
look!!
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Perfume
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Hair, teeth, mouth, hands & naills
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